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BRAND DEVELOPMENT CLIENT SURVEY

Client input is the foundation on which successful logos are built. This survey will help you articulate and identify the overall design of your logo, including specific questions regarding message, audience, look and feel, and usage. Each key decision-maker should fill out his or her own survey, answer each of the questions in a thorough but brief and clear manner, and add any additional notes or comments at the end of the survey. When finished, all compiled information should be emailed back to the project manager on the design team.

Email to: 
thestudio@vantagestudios.ca

General Information

1. What is the name of your Company and your current web site (if you have one)?

2. Who are the primary contacts from your organization and who has final approval on the project? Please list names, titles, email addresses, and phone numbers.

3. What is your specific budget range already established for this project? 

4. What is the required text or information to be placed with your logo? (i.e., Name of company and a slogan or tagline)

5. Do you have existing market research (i.e. Focus Groups, Competition, Industry analysis, etc.) done on your company or organization? (If so please supply with questionnaire). 

6. Briefly describe your company, what you offer and what type of industry you are in. (i.e., retail, service, etc.)

7. Will focus groups be required? This is not mandatory but is strongly recommended. Depending on your budget we can assemble small to large focus groups that will supply their input, which will determine if your brand will achieve its purpose. Focus groups can also aid in assessing your current brand so that we may determine what already works and was doesn’t.

8. Color Scheme:

Please specify 3 colours you favour for your logo. Pantone colours are preferred but not necessary and will be defined during the design process.

Please specify any colours you do not like.

9. Logo look & feel:

__ BUSINESS: 

__ TRENDY: 

__ HIGH-TECH:

__ RETRO 

__ OTHER

10. Use a few adjectives to describe how the potential clients should perceive your company. 

Examples include:


Serene


Earthy


Mellow


Muted


Capricious


Spiritual


Romantic


Sensual


Powerful

Elegant



Robust



Delicate



Playful



Energetic



Traditional



Classic



Festive



Fanciful



Cool



Warm



Luscious & Sweet



Spicy



Tart Tangy



Unique



Natural

11. Would you like to have imagery/iconography with your logo? If so, what images are to be included with the logo? (i.e., animal icons like the Gecko)

12. Proofs to be sent:

__ Digitally (uploaded to be viewed online)

Email address:

__ Hard copy

13. What are your favourite logos and what in particular do you like about them? Please provide website addresses if possible.

14. What are your least favourite logos and what in particular do you not like about them? Please provide website addresses if possible.

Audience/Desired Action

Additional research and meetings may be required to better determine your company’s goals and objectives. We may create a complete SWOT analysis to help you understand where your organization is, and where it needs to go. 
1. Who is the target audience of your company?

2. What would you like to achieve with your logo design? (i.e., increase clientele, professional identity, attract a different audience, etc.)

3. Will you require a SWOT Analysis. A SWOT analysis is a tool for auditing an organization and its environment. It is the first stage of planning and helps Vantage Studios Inc. to focus on key issues. (SWOT stands for strengths, weaknesses, opportunities, and threats.)

Perception

1. Use a few adjectives to describe how the potential clients should perceive your company. (Examples include: prestigious, friendly, corporate, fun, forward thinking, innovative, and cutting edge.)

2. How is your company currently perceived? Do you want to carry the same kind of message to your clientele?

3. How is your company different from its competitors? List some competitors and their URLs (web sites).

Marketing/Updating

1. How will your logo be used? (Example: Letterhead, business cards, billboards, website, etc.). Please provide all uses for your logo so we can supply you with all the required formats.

2. Briefly, what are your short-term marketing plans (specifically, for the corporate identity and branding 12 months following completion of your logo)?

3. Do you have an existing or planned marketing strategy in mind to promote your company? If so please supply with questionnaire.

4. Do you intend to keep your branding material updated? If so, how often? Who is responsible for updating?

RIGHTS TO BE TRANSFERRED

An artist or designer's copyright is actually a group of individual rights, which cover the use and distribution of the item in question. These rights can be handled individually or as a group; and the artist can either transfer them to the client, or license them under specified limitations. Additional usage rights can be purchased later on if it is to be used for additional purchased than initially agreed upon. Please ask us for Copyright and Licensing Issues if you would like to know more.
1. Define Organization: (Corporation, small to medium sized business, non-profit, etc.)

2. Will you require full usage rights to your logo? You may purchase limited usage rights (i.e. Provincial use only) upon receipt of your logo and purchase additional usage rights down the road. This is an ideal option for businesses on a limited budget. 

3. Geographic Area (will your logo be used, Internationally, Nationally, Provincially, Locally, etc.)

4. Time Period (How long will you need your logo for). You may need to purchase usage rights for a limited period of time for a campaign or event. For clients with a tight budget, we can offer a yearly or monthly usage charge until you can purchase full usage rights.


Additional Notes/Comments

Please take as much space as you need.

